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Vancouver hospital prepares for a 

visit from Princess Margaret, 
8/18 
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10/20 

Industry differences in employment 
of young practitioners, 10/20 

Industry rankings in employment of 
men & women, 10/20 

Median salaries by region, 10/20 
Median salaries by title, 10/20 
Median salaries by years in pr, 

10/20 
Most important issues/problems by 

industry, 12/22
 
Name of dep't, 10/20
 
Occupation before entering pr,
 

10/20 
Part I: Salaries, 10/20 
PR budget totals, 10/20 
Salaries by educational level, 10/20 
Status of field holding steady, 10/20 
Title practitioners report to, 10/20 
Topics & issues impacting public 

relations, 12/22 

TECHNOLOGY 
CEOs not wild about teleconferenc

ing, 9122 
Feasibility study for 3 pr info & 

retrieval services, 10/27 
PR pros called laggards in tech

nology use, 12/8 
Techniilogy "~""'·a.20th·eeri.tu.ty. 

"Trojan Horse," 9/29 

TRADE/PROFESSIONAL ASSOCIATIONS 
AFL-CIO tries to improve public's 

perception of unions, 11/24 
Annual survey respondents talk 

about issues they face, 12/22
 
CPRS conference; 5-yr plan, 7/14
 
CPRS 1986-87 ofcrs, 7/14
 
IABC Foundati,on ofcrs, 8/25
 
Issues Management Ass' n national
 

conference, 9/15 
Task for prof'l societies: ,promote 

ethics codes inside field & out, 
9/1 

WICI pub' n discusses how to make 
it as a free-lancer, 12/8 

World Future Society says full time 
futurists growing in number, 10/13 

TRENDS 
Cost-cutting trend in meetings,
 

9/22
 
Issues management -.,. change as a
 

way of li~e. 9/15 
New technologies' use in pr, 12/8 
Profile of new professionals values, 
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9/22 
PR firms booming, 12/22 
Technology, internationalization, 

dis information are universal pr 
concerns, 9/29 

10th anniversary as editor of EE£ 
provides view of changes in the 
profession, 8/25 

UTILITIES 
PG&E comus plan involves all em

ployees for one clear voice, 11/3 
PR pros talk about issues they 

face, 12/22 

WHO'S WHO IN PUBLIC RELATIONS 
William Anderson receives CPRS' 

Shield of Public Service, 7/21 
Stephen Baer joins Manning, Selvage 

and Lee (LA), 9/15 
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Glen Groom wins 1986 Pathfinder 
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9/29 
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John Francis receives CPRS' Award 
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NSPRA officers, 10/13 
Don Padilla receives Paul M. Lund 

Public Service Award, 11/17 
Arthur W. Page Society 1987 ofcrs, 

11/3,- ~----

Public Affairs Council ofcrs, 9/22 
PRSA 1987 nat'l ofcrs. 11/24 
Virginia Carter Smith named sr vp 

of CASE. 9/29 
Parry Sorensen receives Outstand

ing Educator Award. 11117 
David Speer named commissioner. 

Minn Dep' t of Energy & Economic 
Development. 12/1 

Fernando Valverde receives Arturo 
Torres Braschi :Avard~8/18
 

WICI elects ofcr!i•.10/27
 
Women Execs In Public Irelations
 

ofcrs, 9/8, .
 
Frank Wylie joinS Ca1'State-Long
 

Beach. 9/15 . ..
 

WOMEN,. • .... ', . 
New phnanthropi~·~6ieht is women 

fun:dingwaM,;~.i;f·t"'i¥}s.· s/n 
N~~i~oOfWomeIt~~~~f:reaSing, 

:~!9::a::~~~t:::.

of 6 Women of )jjstih~tion awards,
7/21 ',' ""'+:;o;:~':' 
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